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SPONSORSHIP AND EXHIBIT OPPORTUNITIES

CHI offers comprehensive sponsorship packages which include presentation opportunities, exhibit space, 
branding and networking with specific prospects. Sponsorship allow you to achieve objectives before, during, 
and long after the event. Any sponsorship can be customized to meet your company’s needs and budget. 
Signing on early will allow you to maximize your exposure to qualified decision-makers. 

Podium Presentations - Available within Main Agenda!
Showcase your solutions to a guaranteed, targeted audience. Package 
includes a 15- or 30-minute podium presentation within the scientific 
agenda, exhibit space, on-site branding, access to cooperative market-
ing efforts by CHI, and more.

Luncheon Presentations
Opportunity includes a 30-minute podium presentation. Boxed lunches 
are delivered into the main session room, which guarantees audience 
attendance and participation. A limited number of presentations are 
available for sponsorship and they will sell out quickly. Sign on early to 
secure your talk!

Invitation-Only VIP Dinner/One-to-One Meetings
Sponsors will select their top prospects from the conference pre-registra-
tion list for an evening of networking at the hotel or choice local venue. 
CHI will extend the invitations and deliver prospects, helping you to make 
the most out of this invaluable opportunity. Evening will be customized 
according to sponsor’s objectives (i.e.: purely social, focus group, recep-
tion style, or plated dinner with specific conversation focus). “One-to-One 
Meetings”, where you to select your top prospects from the pre-confer-
ence registration list to meet with face-to-face, are also available. 

FOR SPONSORSHIP AND  
EXHIBIT INFORMATION,  
PLEASE CONTACT:

Carolyn Cooke 
Manager, Business  
Development
+1 781-972-5412 
ccooke@healthtech.com

Exhibit
Exhibitors will enjoy facilitated networking opportunities with all conference 
delegates, making it the perfect opportunity to launch a new product, collect 
feedback, and generate new leads from around the globe. Exhibit space 
sells quickly, so reserve yours today!

Additional Opportunities Available for Sponsorship Include: 

Company Type Delegate Title

n Pharma 45%
n Biotech & Commercial  32%
n Services 9%
n Academic  5%
n Healthcare  4%
n Societies 3%
n Other  2%

2018 ATTENDEE DEMOGRAPHICS 

Geographic Location

n United States 84%
n Europe 12%
n Asia 2%
n Rest of World  2%

n EC 81%
n MW 11%
n WC 8%

US Breakdown n Sales & Marketing 53%
n Executive & Director 28%
n Manager 12%
n Scientist/Technologist 5%
n Other  2%

• Plenary Keynote Introduction 
• Welcome Reception Sponsor 
• Conference Tote Bags 
• Badge Lanyards
• Hotel Room Keys 

• Padfolios 
• Program Guide Advertisements 
• ... and more!

CORPORATE SPONSORPREMIER SPONSOR

Looking for additional ways to drive leads to your sales team? 
CHI’s Lead Generation Programs will help you to obtain more targeted, quality 
leads throughout the year. We will mine our database of over 800,000 life 
science professionals to meet your specific needs. We guarantee a minimum 
of 100 leads per program! Opportunities include:

• White Papers
• Webinars

• Custom Market Research Survey
• Podcasts

mailto:ccooke%40healthtech.com?subject=
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MEDIA PARTNERS

Cambridge Healthtech Institute’s

STRATEGIC ALLIANCE MANAGEMENT CONGRESS

Cambridge Healthtech Institute’s

16TH ANNUAL

As the biopharmaceutical industry continues to rely on alliances and 
collaboration with external organizations to access innovation and 
obtain market access, internal teams are often confronted with the 
increasing complexities of systematically and effectively managing 
partnerships throughout their lifecycle. The function and organiza-
tional capability of Alliance Management is now recognized as a 
critical means to ensure the successful execution of any strategic 

partnership, acting as a central driver of value, while alleviating aggravations, and meeting alliance goals.

Now in its sixteenth year, Strategic Alliance Management Congress will again unite senior alliance management, 
business development, project management, technology transfer, and licensing professionals to network, discuss 
case studies, and share the components that cultivate successful partnerships. Delegates will gain strategic insights, 
proven tools, methods, and perspectives from a variety of leaders advancing the art of Alliance Management.

LEAD SPONSORING 
PUBLICATIONS

WEB PARTNERSSPONSORING PUBLICATIONS

Diagnostics World

Pre-Conference Workshop*
MONDAY, MAY 13 9:00 AM - 12:00 PM

The Alliance Manager as Interventionist
A key aspect of the Alliance Management role is that of “interventionist” – Alliance Managers 
need to spot and then intervene in challenging moments, including conflicts, re-negotiations, 
interpersonal dislocations, team dysfunction, and the like.  That said, most Alliance Mangers 
do not have any formal training on this aspect of the role or indeed have any frameworks 
or tools for their use. This both lowers their effectiveness and indeed can undermine the 
recognition of the Alliance Management organization and its role and value. In this interactive, 
experiential session Vantage will share and the participants will have the opportunity to 
discuss and consider just such a set of frameworks and tools, in this way both elevating their 
ability to play their role and enhancing their clarity and purposefulness in designing effective 
and ultimately value creating interventions.
Adam Kornetsky, Senior Consultant, Vantage Partners
Mai-Tal Kennedy, Senior Consultant, Vantage Partners

SPONSORING  
ORGANIZATION

*Separate Registration Required.


